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Worldwide Statistics

Video Views

650,000+
Participant Scale 

100+
Countries

72,872
Registered Users

8,758
Certifications

10 Million+4,160
Events
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Security

• User access management, 
content, data, encrypted video 
streams

Reliability 

• High-availability of the platform 
for live and on demand video 
content

• Integration with social media 
platforms Zoom/FB live 
Video/LinkedIN

Customization

• Custom interface, branded 
booths, logos, etc.

• Integration of preferred team 
collaboration tools (Zoom, 
Teams, Slack, etc.)

• 70+ different languages for 
translations

Interactivity 

• Live panels, Q&A, Moderation, 
Quizzes, Surveys

Augmented Reality

• As needed for tech 
presentations, deep 
visualization, training (priced 
separately)

Flexible and scalable 
pricing

• Time, #users and #live-events 
based.

• AR is pricing by 3D object, 
based on complexity and 
features

Key Features for Your Event



Our Customers

Testimonials: https://www.nextechar.com/customers

https://www.nextechar.com/customers


Clients and Case Studies

NATO https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/NATO_CaseStudy.pdf

Toyota - Lexus https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Lexus_CaseStudy.pdf

TV Broadcast https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_TV_CaseStudy.pdf

Medical Equipment Company https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_Medical_Equipment_Provider_CaseStudy2.pdf

Medical Equipment Company 2 https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_Medical_Equipment_Provider_CaseStudy1.pdf

Comm. Devices Manufacturer https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_Conferencing_Device_Company_CaseStudy.pdf

Provincial Health Services https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Provincial_Health_CaseStudy4.pdf

Case Studies

https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/NATO_CaseStudy.pdf
https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Lexus_CaseStudy.pdf
https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_TV_CaseStudy.pdf
https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_Medical_Equipment_Provider_CaseStudy2.pdf
https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_Medical_Equipment_Provider_CaseStudy1.pdf
https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Global_Conferencing_Device_Company_CaseStudy.pdf
https://www.nextechar.com/hubfs/_InfernoAR%20Collaterals/Provincial_Health_CaseStudy4.pdf
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InfernoAR

Your Event 

Budget Summary

Addenda



InfernoAR™

Your Virtual Events &

Augmented Reality Platform

Augmented 
Reality

•Cross platform – browser or 
app based AR

•eCommerce

•Advertising

•Training

•…

Virtual 
Events

•Virtual Events

•Corporate Communications 

•Training and Education

•Virtual Trade Shows

•Conferences and Webinars

•…

What Makes Us Unique?



Registration and Login



Homepage, Agenda, Sections



Exhibit Hall



Attendees and Networking



Event Planning Services

#PREEVENT #POSTEVENT#LIVEEVENT

ATTRACT

• Pre-Event multichannel lead generation

• Email invites and reminders

• Hybrid channel kits – mix print and AR 
experiences

• AR Ads

• AR Teasers/ experiences

• Holograms

• 360° portals

• CRM Integration

• Registration by attendee type

• …

DELIGHT

• Custom Event Interface

• Holographic speakers

• AR product reveals

• Virtual Factory / Gallery visits

• Q&A, Polls, Chat…

• Gamification

• Breakout rooms, Networking

• Live and Simulated Live video

• …

ENGAGE

• Post event follow-up and 
leadgen

• Event Debrief

• Post events Stats

• Case Studies

• ARitize App as a sales tool

• …



Booth Generator



Posts Event Stats and Material 
Full Event Debrief kit

🗸 Debrief Session

🗸 Detailed Metrics
● Time spent per live/on-demand video event
● Content watched/downloaded

🗸 Case Study



Examples: Custom Event Gallery Conferences and Tradeshows



Examples: Custom Event Gallery - Education



Examples: Corporate Meeting



Examples of Human Hologram Experiences



Examples of 360 Video AR Portal Experience



Examples of 360 Video AR Portal Experience



Augmented Reality Booth - Try it!



Clients and Case Studies
On August 25th we received an email from the head of events at Bell 

Canada - a large Telecom provider similar to Verizon or AT&T whom 

we just produced a virtual event for in both French and English:

Subject: ABSOLUTELY AMAZING

Jesse and Alex,

ABSOLUTELY excellent day. Great recovery with Andrew and fixing small 
things with sound level and French translation.

Jess, great job at working with Bell Media as I was on Comms and could 
everything.

Our exec team is ecstatic about the results.

A VERY sincere thank you for pulling off the level of seamlessness I like to 
deliver.

The attendees LOVED it and were messaging me ALL DAY.

Please send this note to someone senior (your bosses boss). Please let them 
know I’m a 15-year veteran of in-person events and know what GREAT looks 
like. You delivered on my expectations and I can’t thank you enough.



PREPARE PLAN EXECUTE FOLLOW-UP MEASURE

PROMOTE

AND WEEK 

BEFORE LAUNCH

Pre-Event Planning During Event Post Event

Backend Production

Event Marketing

Plan Marketing and Event 

Lead Gen activities

Define objectives, audiences, 

tactics

prepare invitations/ invitation due 

date

gather branding guide/

Logos/images/videos

Identify the team. Identify the 

content needed to build the site

Prepare Timeline of production

Event Calendar

prepare online registration/ 

registration goal/ registration 

due date

Identify keynote speakers 

and presenters

Event Promotions Plan:

Strategy & Environment

Audience/Objectives/Messages

Channels/Budget & Measurement

Build anticipation before 

the event. Create Hype 

First set of attendees 

teaser communications

Look and feel of the design

Landing page creation/

brainstorming

Complete gathering materials

Logos/images/videos

Conference Agenda 

event agenda content - draft

Complete full event process 

Checklist and Timeline

All recorded videos finalize

and content in platform

Reminder email to registrants 

have been scheduled so they 

remember to watch the videos

Emails are pre-scheduled to 

notify speakers to log into Live 

presentation an hour 

before the broadcast time

Channel kits are sent to 

distributors and partners -

mix prints and AR experiences

Perform dry runs

Launch Event:

Monitor social media hashtag 

if you have one

Keep an eye on email in 

case people have trouble 

accessing the event

Create Event Evaluation 

checklist:

Overall Event Rating

Pre-Show Evaluation

Actual Tradeshow Evaluation

Additional Notes 

Case Studies debrief of event 

from beginning to end

Lead Scoring Analysis to get a 

sense for the quality of leads

being generated

Analyze event: an analysis of the 

traffic and registrations, you 

received, and send a 

survey to your registrants.

Discussion Results

Next Steps

Metrics Dashboard: 

Total Leads by Event

Number of Attendees

Number of Registrations

Event  Program 

ROI Calculator 

Event ROI calculator

Start creation of site

Prepare post conference survey

Registration site Goes live

Hologram Teaser

360 portals

Pre event multichannel lead gen

Custom event interface

Holograms speakers

AR product reveals

Virtual Factory visits

Q&A, Polls, chats

Gamification

Breakout rooms, Networking

Thank you letters to speakers 

and sponsors

Follow up email to attendees

Marketing KPI: # attendance,

# customers engaged, 

# of contacts

# materials downloaded, 

# files shared 

Attendee Survey

Live Days following EventEvent



Virtual Event(s)
NexTech specializes in the following areas:
1. Virtual Events: Check out our look book!
2. AR Mobile App Experiences: Try for yourself!
3. New Airshow technology allowing for live AR experiences : Take a look!
4. AR for Ecommerce: These can be included in your virtual event!

We have an amazing virtual event platform which is fantastic for broadcasting, beautiful custom branding, and hosting of on-demand PDF and video 
files along with interactive elements like Q&A, Polling, Quizzes, etc. If you want to make your virtual event into a true virtual experience – we 
recommend including AR features.

Here’s a 5 Minute Overview of our virtual experience platform: Video Link

Here’s a few client sizzle reels: 
1. Feldman Agency: https://vimeo.com/471054269
2. Bell Canada: https://vimeo.com/452037484/fd93ba705d
3. NAMPI Tradeshow: https://vimeo.com/453389525/8c403edb96

Here are a few event and virtual labs to consider:
• Virtual Event Examples to Consider:

o Arch Insurance video (video link)
• Virtual Medical Training Conference Examples:

o Boehringer Ingelheim VILDA (video link)
• Virtual Higher Education Labs with Hologram/AR experiences:

o Virtual labs for Chemistry, Bio and Physics: video link
o Holographic Virtual Labs: video link

https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW3LD2m33CfBPBW4fPg3c49JH8KW4fGC1K1S1n1CW3K9y3v4hCVq3W1L7pSh1Q6BzFW1LtlbF3M1Zk-W43wRYX1S1pV9W3ZY6b03K8PwlW4cgwnp1S1r4sW3v2xMM34x4ZqW1mp5C5304hfqW2PQWL92r4rJkW1JDX702kcjthW3vhrsW3T4d-_W3K6K773Zn-ZQW45rWNb4cMmTSW1Q2RHQ1YZS_MW24N6hm45rWNbW4cJ2xc2fd1h3W2TNS6P1Gd0k4W1Z7Svk1QfNblW4ctk-Z1Nkh-bW3R5FNK3VLGr4W1-YQWc45XfYJW3QNQw-3P6f-gW3v76MJ4tfxVTW4pl6FX216cw8W3byWQP47QcDgW2Krrmz4rBH67W3ZJ9Qf4t5DJNW2Tkd1L2zG8tCW2nyvjS45rYJKW3_QfJp41YylgW4flSH41N5y2bW1W_jY23zdyqGW4hMnzc4cNcV-W3F6d924cFxVZ4S6wB1&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW3LD2m33CfBPBW4fPg3c49JH8KW4fGC1K1S1n1CW3K9y3v4hCVq3W1L7pSh1Q6BzFW1LtlbF3M1Zk-W43wRYX1S1pV9W3ZY6b03K8PwlW4cgyzb1N566NW1N6mhv1P-fFjW2nVQWC3T6jFNW1S1r501mp5C7W43Prft1mp5C8W3K6Llf1S1pTXW49K4-645M-RrW4hMnzc3_SMDQW4hJp1m3_R592W1pLjNY297YZXW3_Vm4p1N4hrVW1S32g51pLjNYW297YZX3K76NrW45n5SR47TcH9W3vjKh-41GwT_W3K27VC4mKHKpW2Mwt7V4mF820W3XP14z4pykhkW3J-n0H34z7RwW215TVf32jfd8W23kd0z2Twb-PW2v-xbG21cdqcW2KRJ3t2YCFblW1GtRnD4t629yW1X08Zl2Tz_QHW2YG-kZ1pLjNYW29k6sy3vchCbW4fGC1K2dLQbCW1V20dR1S55C5W3_YgfB4fKWwDW43Xxsw3JML-hw3vd6mL9wZ2&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4kFlSB43mZrXW3_rbNk1N7bHsW20YbTZ4hMnzcW3F4Fvd3zbTMqW2f1JWN3XZCN7W1S1qMk49M_4sW3T1k6J1S1qS7W4mJ30k4fNRmsW1pLjNY29k6syW3vhrsW3T4d-_W3K6K773Zn-ZQW45rWNb4cMmTSW24Wy1T22XB32W1pLjNY297YZXW3K76Nr45n5SRW47TcH9253l4kW34gjFZ2YmhwDW1N37tj2x_DfZW2KQnXK3XPqScW1Sx5vQ1XqhgMW3XYg-J4fx5pyW216F7K1VwV57W3F7wCS41Vc9KW2HqprY2s_zcLW2KVzK12HDh76W3GRJd438CHHwW4kt9wR349p3ZW1pLjNY29k6syW3vchCb4fGC1KW2dQ7JH22X_DnW22PzP945rYJKW3_Qh5f4hLxLGW2f8QbL3K6K772203&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4kFlSB43mZrXW3_rbNk1Q6Bp6W20Z1FL4hMnzcW3F4Fvd3zbTMqW2f1JWN3XZCN7W1S1qMk49M_4sW3T1k6J1S1qS7W4mJ30k4fNRmsW1pLjNY29k6syW3vhrsW3T4d-_W3K6K773Zn-ZQW45rWNb4cMmTSW24Wy1T22XB32W1pLjNY297YZXW3K76Nr45n5SRW47TcH925kqWdW3ChD9G4tqf_hW233Yk34pqKYKW3bjcBF1XghTrW3bgC8s3P6FkJW3XtnfD1ShxNrW1_ctZR1V9YGYW3STxQ21N6SnvW3BWnmk4krYgtW34nckZ1Q3m2-W21n0Hz3M9PM8W38ylCM3LMZQ3W1pLjNY29k6syW3vchCb4fGC1KW2dQ7JH22X_DnW22PzP945rYJKW3_Qh5f4hLxLGW2f8QbL3K6K772203&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4mKLS-41RkW0W3K2y_V49hBZtW3_rjk243TDd3W49Kv6D3KbsMTW4fNj-n3K2z0cn4rFyxj1_3&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://vimeo.com/471054269
https://vimeo.com/452037484/fd93ba705d
https://vimeo.com/453389525/8c403edb96
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4kFlSB43mZrXW3_rbNf1V2SDVW1YZTlG22XzKYw1ZlfDv4dy2&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4kFlSB43mZrXW3_rbNf1V2SDVW1V2q-B25dSRKw3H5fhF4Ty2&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4kFlSB43mZrXW3_rbNg1S32JH4pjD81&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08
https://t.sidekickopen06.com/s1t/c/5/f18dQhb0S7kF8bGm2kW771K6C1jkhflN4kC_d_pLqdTVb0QdV1hsnvVVz7kS33bt2Fm101?te=W3R5hFj4cm2zwW4kFlSB43mZrXW3_rbNg24T2sd4n3Qp1&si=8000000004322648&pi=95d9456c-c9ef-4c8d-8e4a-ab6b6046fb08


Virtual Event
Virtual Event Details:

• Event Date: Ex, May 2-4

• Event Type: Ex, Virtual Conference, Tradeshow, Product Launch, Grad Ceremony

• Event Length: Ex, 2 days

• Broadcast requirements: Live, Simu-live, Pre-Recorded 

• # of attendees: Ex, 500 attendees

• Expo or sponsorship hall with booths or sponsorship recognition: Ex, 2 Expo halls with 25 booths each hall

• # of booths: 50 total

• Length of term: 2 day event but content to be hosted for 3 months

• Language: English and French 

• Registration: NexTech’s or 3rd party integration (CVENT, EventBright, etc.)

• Payment: We don’t offer payment process (yet)

• Interest in AR: Human Holograms, Portal Experience, etc. 

• Budget: The cheapest we do a basic event for is around $20,000 - $25,000



Pathway 2 Profitability (Optional) 

As you discover the unlimited possibilities to 

create immersive virtual experiences with NexTech 

AR Solutions, we encourage you to work with 

your NexTech AR Account Executive to help create a 

cost break down, and recommended sponsorship 

package pricing that works for your clients and 

sponsorship goals.

Once you've curated your 

Sponsorship prospectus, please review with your 

NexTech Project Manager in the Delivery Team to 

verify all capabilities and enhancements you wish to 

plan.

This includes upsell options such as 

booths, sponsorship, AR upgrades and so much more!
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